
Investor Supplemental
FY23-Q2
December 7, 2022



© 2022 C3.ai Inc. All Rights Reserved.2

Disclaimer
This presentation contains forward-looking statements within the meaning of the Private
Securities Litigation Reform Act of 1995. All statements contained in this presentation other
than statements of historical facts, including the business strategy, plans, and objectives for
future operations of C3.ai, Inc. and its subsidiaries (“we,” “us,” or “our”), and our financial
outlook, are forward-looking statements. The words “anticipate,” “believe,” “continue,”
“estimate,” “expect,” “intend,” “may,” “will” and similar expressions are intended to identify
forward-looking statements. We have based these forward-looking statements largely on
our current expectations and projections about future events and trends that we believe
may affect our financial condition, results of operations, business strategy, short-term and
long-term business operations and objectives, and financial needs. These forward-looking
statements are subject to a number of risks and uncertainties. Some of these risks are
described in greater detail in our filings with the Securities and Exchange Commission,
including our Quarterly Reports on Form 10-Q for the fiscal quarters ended July 31, 2022
and, when available, October 31, 2022, although new and unanticipated risks may arise.
The future events and trends discussed in this press release may not occur and actual
results could differ materially and adversely from those anticipated or implied in the
forward-looking statements. Although we believe that the expectations reflected in the
forward-looking statements are reasonable, we cannot guarantee future results, levels of
activity, performance, achievements, or events and circumstances reflected in the forward-
looking statements will occur. Except to the extent required by law, we do not undertake to
update any of these forward-looking statements after the date of this presentation to
conform these statements to actual results or revised expectations.

This presentation also contains estimates and other statistical data made by independent
parties and by us relating to market size and growth and other data about our industry. This
data involves a number of assumptions and limitations, and you are cautioned not to give
undue weight to such estimates. Neither we nor any other person makes any representation
as to the accuracy or completeness of such data or undertakes any obligation to update such
data after the date of this presentation. In addition, projections, assumptions, and estimates of
our future performance and the future performance of the markets in which we operate are
necessarily subject to a high degree of uncertainty and risk.

In addition to the financials presented in accordance with U.S. generally accepted accounting
principles (“GAAP”), this presentation includes non-GAAP financial information. We believe
that non-GAAP financial information, when taken collectively with financial information
presented in accordance with GAAP, may be helpful to investors because it provides
consistency and comparability with past financial performance. There are a number of
limitations related to the use of non-GAAP financial metrics versus their nearest GAAP
equivalents. For example, other companies may calculate non-GAAP metrics differently or
may use other metrics to evaluate their performance, all of which could reduce the usefulness
of our non-GAAP financial metrics as tools for comparison. We urge you to review the non-
GAAP financial information with the financial information presented in accordance with GAAP,
and not to rely on any single financial measure to evaluate our business.
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FY23-Q2 Highlights
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Operating 
Margin

(24)%
15 Point YoY 
Improvement

Subscription 
Revenue

26%
YoY1 Growth

77%

Attractive 
Margins

Non-GAAP 
Gross Margin

Customer 
Growth

cRPO2

16%
YoY Customer 
Growth

$164M
Current RPO2

(1) FY23-Q2 QTD vs FY22-Q2 QTD
(2) Current RPO (cRPO) refers to the revenue expected to be recognized over the next 12 months
(3) Percentages are rounded for presentation purposes
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Customer Success
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C3 AI Partner Model Success
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New Product 
Enhancements
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Launched C3 AI ESG
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Harnesses AI and ML to enable companies to monitor 
ESG (environmental, social, and governance) 
performance, capture opportunities, and accelerate 
initiatives to meet ESG goals

Reduces the time required to gather, manage, 
and analyze disparate ESG data

Automates reporting to key ESG standards and 
increases accuracy and auditability of data reported

Allows companies to identify ESG risks and align ESG 
strategy to stakeholder priorities in real time using 
natural language processing

C3 AI 
ESG
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New Release of C3 AI Reliability 
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Enhanced Reliability user experience and analytics 
for more intuitive, expanded insights

Enhanced Reliability ML Pipelines to accelerate model 
scale-out, DS experience, and alert management

Introduced standardized front- and back-end packages 
to accelerate configuration of any C3 AI application: 

• Machine Learning Model Operations front-
and back-end

• ML Model Monitoring APIs to detect drift
• Alert-case-notification workflow 

C3 AI 
Reliability
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Major New Release of C3 AI CRM
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Manage forecasts and analyze pipeline generation 
and progression for any organizational hierarchy, 
overlay, or fiscal cadence

Configure and operate C3 AI CRM with a rich, 
self-service admin portal

Key Features include:
• Multi-hierarchy and multi-cadence forecasting
• Sales Pipeline Analytics
• Admin Portal
• Filtering, navigational, and workflow improvements

C3 AI 
CRM
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Announced New Functionality & Pricing 
for C3 AI Ex Machina
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Complete analytics, machine learning, 
and data visualization

Connect easily to any data source including Snowflake, 
Databricks, BigQuery, & more

Process & prep data fast on a distributed engine

Train AI / ML models without code using AutoML

New Pricing: consumption-based pricing– $0.55 per 
vCPU-Hour

C3 AI 
Ex Machina
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Guidance 
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Our guidance includes GAAP and non-GAAP financial measures. A reconciliation of non-GAAP guidance measures to corresponding GAAP measures is not available on a forward-looking basis without unreasonable effort due to the 
uncertainty regarding, and the potential variability of, expenses that may be incurred in the future. Stock-based compensation expense-related charges, including employer payroll tax-related items on employee stock transactions, are 
impacted by the timing of employee stock transactions, the future fair market value of our common stock, and our future hiring and retention needs, all of which are difficult to predict and subject to constant change. We have provided a 
reconciliation of GAAP to non-GAAP financial measures in the financial statement tables for our historical non-GAAP results included in this presentation. Our fiscal year ends April 30, and numbers are rounded for presentation purposes.

FY23-Q3 FY23 FY24

Total Revenue $63 – $65 million $255 – $270 million ~$340+

YoY Growth % (10)% – (7)% 1% – 7% ~30%+

Non-GAAP Loss from Operations ($29) – ($25) million ($98) – ($85) million
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Finance Update
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FY23-Q2 Summary Financial Results
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FY23-Q2 % Change Y/Y

Revenue $62.4 million +7%

Subscription Revenue $59.5 million +26%

Non-GAAP Gross Profit $47.8 million +5%

Remaining Performance Obligations (“RPO”) $417.3 million (10)%

Non-GAAP RPO $453.5 million (14)%

Non-GAAP Gross Margin 77% (1)%

Free Cash Flow ($77.0) million Not Meaningful

Free Cash Flow adjusted for new C3 AI HQ ($54.3) million Not Meaningful

Note: Non-GAAP Gross Profit, Non-GAAP RPO, Free cash flow and Free cash flow adjusted for new C3 AI HQ are non-GAAP financial measures. Non-GAAP RPO is defined as our GAAP RPO plus associated cancellable contracted 
backlog. Refer to the Appendix for a reconciliation of this non-GAAP financial measure to the most directly comparable GAAP measure. Numbers and percentages are rounded for presentation purposes.
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$49
$52 $52

$58

$70 $72

$65
$62

FY21-Q3 FY21-Q4 FY22-Q1 FY22-Q2 FY22-Q3 FY22-Q4 FY23-Q1 FY23-Q2

Quarterly Total Revenue: FY21-Q3 to FY23-Q2

15

$ in Millions

Note: Fiscal year ends April 30. Numbers and percentages are rounded for presentation purposes.

7%
YoY Growth
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$10.9
$2.9

$47.4

$59.5

FY22-Q2 FY23-Q2

Total Revenue Mix
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Note: Numbers and percentages are rounded for presentation purposes.

Professional Services
Revenue

Subscription 
Revenue

$58.3
$62.4

% of 
Total Revenue

81%

$ in Millions

19%

95%

5%

% of 
Total Revenue26%

YoY

7%
YoY
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Non-GAAP Gross Margin
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81% 77%

FY22-Q2 FY23-Q2
Note: Non-GAAP subscription and total gross margin are non-GAAP financial measures. Refer to the Appendix for a reconciliation of these non-GAAP financial measures to the most directly comparable GAAP measures. Percentages are 
rounded for presentation purposes.

78% 77%

FY22-Q2 FY23-Q2

Non-GAAP Subscription Gross MarginNon-GAAP Total Gross Margin
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Non-GAAP Operating Income and Margin
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Note: Non-GAAP operating income and non-GAAP operating margin, are non-GAAP financial measures. Refer to the Appendix for reconciliations of these non-GAAP financial measures to the most directly comparable GAAP measures.
Numbers and percentages are rounded for presentation purposes.

Non-GAAP Operating Income

-$22.6

-$15.0

FY22-Q2 FY23-Q2

-39%

-24%

FY22-Q2 FY23-Q2

Non-GAAP Operating Margin

$ in Millions
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Deal Bands
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Note: Fiscal year ends April 30. Numbers are rounded for presentation purposes.

18

6

1 0
<$1M $1M - $5M $5M - $10M $10M +

FY22-Q2 FY23-Q2

$19.0 M $0.8 MAverage TCV

$ in Millions

7

3

0
2

<$1M $1M - $5M $5M - $10M $10M +
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1 2 3 4 5 6 7 8 9 10 11 12 13

Consumption Revenue Model Subscription Revenue Model

Consumption Based Revenue Transition
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Quarters

Phase 1
Introduction 

& Transition

Phase 2
Deal Ramp & Early 

Consumption

Phase 3
Scale out & Consumption 

Acceleration
Phase 1 – Introduction & Transition

• First pilots started along with trials
• Pilots have a lower TCV and higher initial 

investment costs
• Revenue growth flattens and gross margin 

compresses

Phase 2 – Deal Ramp & Early Consumption
• Increased number of pilots and more customers 

convert to consumption
• Revenue decline bottoms
• Total revenue growth and gross margin improve

Phase 3 – Scale out & Consumption Acceleration
• Larger number of customers have converted 

to consumption
• Revenue growth accelerates and gross margin 

trends toward pre-transition level (high 70s)
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C3 AI Investment Thesis

21

Veteran Disciplined Management Team

High-Performance Corporate Culture

Huge Addressable Market of $596 Billion by 20251

Proven Track Record of Success

Excellence in Execution

Patented Enterprise AI Application Platform

Substantial Market Partner Ecosystem 

First-mover Advantage 

Recognized AI Market Leadership

1 Source: IDC's Worldwide Semiannual Artificial Intelligence Tracker, 2H20
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Appendix
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Income Statement

24
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GAAP to Non-GAAP Reconciliations
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Other Metrics

26

We count as a Customer each distinct division, department, business unit, or group within a Customer-Entity that uses our product(s). In situations where our Customer (or Customer-Entity) has developed software using our C3 AI Platform or 
developed derivative works of our C3 AI Applications and has sold that software or service to its end customer(s), we also include such end customers in our Customer count. In addition, where our software is sold to a third-party under a reseller 
arrangement, we include the end customer of such arrangement in our Customer count. We only count Customers for which there is revenue in the period through a Customer-Entity contract. We exclude free trials from both our Customer counts. 

October 31, 2021 January 31, 2022 April 30, 2022 July 31, 2022 October 31, 2022

Customer Count 203 218 223 228 236
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Current RPO and BH related RPO
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Ø Revenue expected to be recognized from remaining performance obligations was approximately $417.3 million as of
October 31, 2022 of which $164.5 million is expected to be recognized over the next 12 months and the remainder
thereafter.

Ø Our RPO related to Baker Hughes, which includes both direct subscriptions and reseller arrangements, is $184.9 million.
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Booking Diversity by Industry
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Note: Fiscal year ends April 30. Percentages are rounded for presentation purposes.
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Booking Diversity by Industry (excluding Oil and Gas)
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Note: Fiscal year ends April 30. Percentages are rounded for presentation purposes.
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